Boys and their Toys by Barthels, Sanne-Ree et al.
Barthels, Sanne-Ree and French, Tara, Digital Health & Care Institute 
(DHI) Crooks, George, ed. (2014) Boys and their Toys. Digital Health & 
Care Institute, Glasgow. , 
This version is available at https://strathprints.strath.ac.uk/64945/
Strathprints is  designed  to  allow  users  to  access  the  research  output  of  the  University  of 
Strathclyde. Unless otherwise explicitly stated on the manuscript, Copyright © and Moral Rights 
for the papers on this site are retained by the individual authors and/or other copyright owners. 
Please check the manuscript for details of any other licences that may have been applied. You 
may  not  engage  in  further  distribution  of  the  material  for  any  profitmaking  activities  or  any 
commercial gain. You may freely distribute both the url (https://strathprints.strath.ac.uk/) and the 
content of this paper for research or private study, educational, or not-for-profit purposes without 
prior permission or charge. 
Any correspondence concerning this service should be sent to the Strathprints administrator: 
strathprints@strath.ac.uk
The Strathprints institutional repository (https://strathprints.strath.ac.uk) is a digital archive of University of Strathclyde research 
outputs. It has been developed to disseminate open access research outputs, expose data about those outputs, and enable the 
management and persistent access to Strathclyde's intellectual output.
 Full report published as: Barthels, S-R., French, T., Crooks, G. (ed.) & Digital Health & Care Institute (DHI) May 2014 Glasgow : Digital 
Health & Care Institute. Available: http://radar.gsa.ac.uk/6235/  
Boys and their Toys ʹ Executive Summary 
 
Sanne-Ree Barthels, Tara French  ? Glasgow School of Art 
[Digital Health & Care Institute (DHI) collaboration, University of Strathclyde] 
 
 
The Boys and their Toys project was proposed by the University of the Highlands and Islands (UHI) 
and accepted by the Digital Health & Care Institute as an Experience Lab. The Lab took place in June 
2015. 
 
The Experience Lab aimed to co-create scenarios in which digital interventions could be used as 
motivation to increase the level of physical activity for dads, as a means of reducing the risk of 
developing type-2 diabetes. We looked at how the daily life of the men taking part had changed 
when they became a dad, how these changes possibly influenced their level of physical activity, and 
what would motivate them to become more active. 
 
The Lab provided a safe and creative environment through which the Lab team helped participants 
 ? ?experienced dads ?) to feel comfortable to share stories, reflect on their lives and explore their 
motivations. The information gathered was then used to co-create possible scenarios for ways in 
which digital interventions could motivate the participants to enjoy an active everyday life. 
 
A series of activities including a physical work out, fireplace story sharing, mapping and a co-creation 
session were designed to gain insights into what appropriate support for dads in maintaining an 
active lifestyle would look like. 
 
The outputs from the Lab included audio, photos, videos and field notes which were analysed for 
emerging themes. 
 
The Experience Lab showed that a key to maintaining an active lifeƐƚǇůĞŝƐďĂůĂŶĐŝŶŐĂŵĂŶ ?ƐƚŝŵĞĂƐ
a dad and his personal time, which was described as very challenging by the participants. Whether 
you need to sleep, go to the pub, work in the garden or go for a run, it is that time for yourself that 
most men feel like they must give up once they become a dad. It became apparent that the activities 
participants engaged in during the Lab day served as a moment to reflect on the balance of their 
lives.  More than the solutions co-created, the greatest value was gained from the activity of 
reflecting and identifying different stages in their lives with accompanying behavioural changes.  
 
It should be noted that the Lab involved a small number of participants, but that the intimate setting 
allowed participants to feel comfortable to share experiences on an emotional level, which made it 
possible to gather the qualitative insights included in our report. 
 
 
